L el do L 4§ -k L NoRR=Rogxet | - 1
Ttgt:‘ié}?xggr?é‘o . Swo kg = C‘ONY)U"‘CCOJ\ A
Seges E Y veas | Healdhew = soeny oo
'ﬁ;&:\nﬁd‘& L tC\-O ces = OFCones S
Cm_sg,g = v For veg *s = Rbtcmes
ceu——“eh\h @r& 1 AN T
Ebbd\\yheo-\s' Cond\men‘\m ,
-Corho ca Gl o lw.
. S f&o&*\o =2 kit
. m \-Qu wl .| 14 . Jad®
mﬁ\\ &ﬁe
3.&:&'&299 5‘\T¢\Qg\a__ ¥
Eousz Qh(OCcéO ol 2

‘&m cen mr cendo
Creci&

. Eam;}_\i— tqp\éqmnia
Seork =

Consbiaess = Conéoen'\e - i
Galoe \o\or .
Nhese “Csas L8
0 Seeking- R=carde



T

\omewo k

READING COMPREHENSION

-

. ¥ 1S
' # ) p Read thefollowingtextcarefullyand do the tasks that follow it

Young people and consumerism

In the summer of 1965, 17-year-old Fred Deluca was trying
to figure out how to pay for medical school. A family friend
suggested that Fred open a sandwich shop - and then the friend
invested $1,000 to help get it started. Within a month, they
opened their first sandwich shop. From that humble start grew
the Subway franchise chain with approximately 45,000 stores in

more than 100 countries.

For more than 10 years, Subway advertisements featured Jared .
Fogle, a college student who was overweight but lost 245 pounds (about 111 kg) by only eating

Subway’s low-fat sandwiches. Jared says it was a fluke that he ended up in Subway’s ads. Fogle first
came to media attention in April 1999, via an article written by a former dorm mate about Fogle's
weight loss and published in Indiana Daily Student. According to the article, Fogle had becon?e obese
through lack of exercise and eating junk food. Switching to eating at Subwa¥, he char.lged his eating
w=<._habits there to include healthier choices and smaller portions free of fattening condiments such as

" =._mayonnaise, which was followed by his significant weight loss.*Jared already knew he liked Subway

<7 __-;:; sandwiches, but the “7 under 6” promotion inspired him to incorporate them into his diet. As soon as
3 d and consumer awareness of Subway and

=== Jared'sads began to run, word of his inspiring story sprea
its healthy fare increased.

Subway’s strategy at that time focused on its line of seven different sandwiches with under six grams
of fat. The goal was to set Subway food apart from other fast food, position it to appeal to health-
conscious eaters, and spark new sales growth. Rapidly, sales grew more than 18 percent that year.
The ads also attracted attention from potential franchises which saw in Subway a profitable small
business opportunity. Subway tried to balance its menu and promotion to appeal to three segments:
customers interested in low fat, those most concerned about taste, as well as those seeking a good

value.
Match the parts of the sentences. Write the letters a), b), c) ... in the boxes.

1. Fred Deluca opened a sandwich shop l € | a.because it offers healthy and tasty food at a low price

2. After a modest start, Subway grew i b. after losing weight by only eating their sandwiches

3. Jared Fogle was used in Subway’s ads b | c.different and better fast food

4, Fogle’s story & d. to become a worldwide franchise
c ]

5. Subway’s strategy was to offer e. helped Subway to attract attention from customers

6. Subway is such a lucrative business l @.| f.in order to have money for college
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0 Explain what the “7 under 6 promotion is.
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@ Complete the following sentences according to the text.
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1. The first Subway sandwich shop opened...

The st 3&3“"0‘5 ehop opered \n Yhe sumwer of 1915

2. Deluca only managed to start his business with...

Oeluco 00\‘}- J'Q'OQQA do sl ‘\(,\LS_\J_&_J@!!@,..W}XL_ ‘“"C_Ltelp of a fnend

3. Jared Fogle had struggled with weight problems because he...
Tred Yode \od shoplad wilh weght poblems Lecase he ale jonk feed
ond &d'nY ehysical ac *\o\&;
4, By changing his eating habits at Subway, Fogle was able to ...
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@ CONSUMER RIGHTS: Complete the name of each consumer right with the words below.

information - WM a-healthy-environment - redress=
C e safety?'r‘npfeﬁﬁl';s;\ - choose

i 1. Right to \eosic needs — this right guarantees survival, adequate food, clothing, shelter,
health care, education and sanitation.

2.Rightto #Sa&?—‘\;ﬁ)— __-the consumer should be protected against the marketing of goods
or the provision of services that are dangerous to health and life.

3.Rightto ™

\h{ox_mi\n_n ___-the consumer should be protected against dishonest or misleading
advertising or labeling and has the right to be given the facts needed to make an informed choice.

4. Rightto *’Q\ﬁogsek ____-the consumer has the right to select from among various products
price at competitive prices with an assurance of satisfactory quality.

5. Rightto vepreseniobion  -therightto express consumerinterests in the making and execution
V3 of government policies.

6. Right 10 _Ye &xess - theright to be compensated for misrepresentation, shoddy goods
or unsatisfactory services.
7. Right to Corsumer

f.x.a\\-o,h— the right to acquire knowledge and skills necessary to be an
e informed \:ustomer, while being aware of basic consumer rights and responsibilities
) 3

8. Right ea\Yhy. enaentoestthe right to live and work in a

place which is nei i
dangerous and which permits a life of dignity and well-bein neithey thigabeningnor
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Studying Abroad

If you've always dreamed of traveling the world but
would rather not give up on your education, then why

now §tUdying abroad, gaining once-in-a-lifetime travel
experiences in far-flung places and improving their job
prospects in the process. You can choose to spend a week
away, or a summer, or even a year. You can go to China. Or 'f\
Spa|{1_ Or you can keep things simple by studying in an S
Engllsh-speaking country like Canada or Australia. Quite

literally, there is a whole world of options to choose from.

Just a couple of decades ago, the options for studying abroad were few and far between. Today the
miarketplace is positively crowded; so much so that it’s difficult to know where to start. On the upside
this means you're very much the master of your own destiny. So, if you're serious about studyiné
abroad (as opposed to just traveling for fun), it's time to get planning. Where would you like to go?
Is there a specific country, course or university that appeals to you? How does your “study abroad"
plan fit with your long-term goals? Could you be happy in a foreign country, far from your friends and
the usual home comforts? More importantly, if you're already studying, will your home university o

college credit you for the things that you learn abroad?

== _Studying abroad can also be expensive. Apart from the cost of the actual education you receive

=" there are additional expenses to think about - from flights and accommodation to food, sightseeinc

and insurance. “Eighty percent of American high school teens say they want to travel, but only 1
to 3 percent of them actually do it,’ says Samantha Martin, “and we know finances are a huge par
of the problem. Last year Samantha and. her colleague Jennifer Thomas launched Project Travel, :
specialist website, to help more students “get on the plane or bus". Students can launch individua
fundraising projects on the Internet for study, internships, volunteer work, teaching and other type:
of educational travel. This type of initiative, known as crowdfunding, isn’t necessarily for everyone
and there are other avenues you can explore if you want to reduce the overall cost of studying abroad
These are tricky issues to get to grips with, but program advisors, lecturers, fellow students, friends anc
parents can all give advice and help you find a “study abroad” program that fits with your academi

goals, your finances and, just as importantly, your personal interests.
http//www.roughguides.com/article/studying-abroad/ (abridged and adaptec

@ Choose the correct option.
- In the past:

A. studying abroad implied travelling to distant places around the world.
B. only few people took the chance to study abroad.

C. studying abroad was too expensive.

D. the opportunities to study abroad were very limited



-“Today the marketplace is positively crowded" (2nd paragraph) means that
A. there is an excessive number of people studying abroad.

B. many participants think it is a positive experience.

C. the programmes offer participants high quality options.

D. there is a huge variety of programmes available.

- Nowadays, the options available for studying abroad
A. empower students.

B. meet students’long-term goals.

C. meet students’long-term goals.

D. widen students’ abilities

- In order to study abroad, American high school students
A. get grands from specific projects.
B. may get financial help from online donations

C. can set their plane or bus ticket from project travel

D. need to do some volunteer work

-The author’s attitude towards this type of experience could best be described as

A. favourable
B. casual
C. neutral

D. critical

__-9—.:-—?\,___**
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