. _mayonnaise,

n Read the following text carefully and do the tasks that follow it

Young people and consumerism

1 mer of 1965, 17-year-old Fred DelLuca was trying
z:;ur:":ut how to pay for medical school. A family friend
suggested that Fred open 3 sandwich shop —and then the friend

started. Within a month, they

invested $1,000 to help get it
opened their first sandwich shop. From that humble start grew
the Subway franchise chain with approximately 45,000 stores in

more than 100 countries.

Subway advertisements featured Jared

who was overweight but lost 245 pounds (about 111 kg) by only eating

Subway’s low-fat sandwiches. Jared says it was a fluke that he ended up in Subway’s ads. Fogle first

came to media attention in April 1999, via an article written by a former dorm mate about Fogle's

weight loss and published in Indiana Daily Student. According to the article, Fogle had become obese

through lack of exercise and eating junk food. Switching to eating at Subway, he changed his eating
Ithier choices and smaller portions free of fattening condiments such as

habits there to include hea
his significant weight loss. Jared already knew he liked Subway

which was followed by
7 under 6" promotion inspired him to incorporate them into his diet. As soon as
word of his inspiring story spread and consumer awareness of Subway and

For more than 10 years,
Fogle, a college student

sandwiches, but the
Jared’s ads began to run,
its healthy fare increased.
its line of seven different sandwiches with under six grams

part from other fast food, position it to appeal to health-

Subway's strategy at that time focused on
sales grew more than 18 percent that year.

of fat. The goal was to set Subway food a

conscious eaters, and spark new sales growth. Rapidly,
The ads also attracted attention from potential franchises which saw in Subway a profitable small

business opportunity. Subway tried to balance its menu and promotion to appeal to three segments:
customers interested in low fat, those most concerned about taste, as well as those seeking a good

value.

@ Match the parts of the sentences. Write the letters a), b), ¢) ... in the boxes.

a. because it offers healthy and tasty food at
ht by only eating their sandwiche

alow pri

sl

1. Fred DeLuca opened a sandwich shop

2. After a modest start, Subway grew E b. after losing weig

3. Jared Fogle was used in Subway’s ads E c. different and better fast food

4. Fogle’s story E d. to become a worldwide franchise

5. Subway’s strategy was to offer Z: e.hemedSub,.,.,aymattractattuentionfromv:ustome"
6. Subway is such a lucrative business E f.inordertohavemoﬂe)'ﬁ)fc"“ege

D

Escaneado con CamScanner



7 under 6" promotion is
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pllowing sentences according to the te . T -

e bway sandwich shop Opened. .

[S)

m L_j_u_bu_daj sh Sp s - | y

. ~1 - i

a . ey of
jca only managed to start his business with
Ea only canaged ts stavk Lo |
{ '%Ie had Strugg'Ed with weight PTOblems bECaus h (. 7/1
1 Pty )4“ e ne.,
'L:Wv‘.‘l .‘: \C- "\ n w Y ‘; -l | ht (1 L -
IO ;}ood an d1an Ex <R  DRLaysg :

. By changing his eating\ habits at Subwéy, Fogle was able to ...
BRGNS 0D NS . cohn Lol ' [

] ~ 0 ~

oS, wedgnt L “Qway, Ho%e 4103
) CONSUMER RIGHTS: Complete the name of each consumer right with the words below.

L

 information - consumer education - basic needs - a healthy environment - redress -
it safety - representation - choose

r.,"’,‘ \ ‘,-jr s o o
light to _basiC needs - this right guarantees survival, adequate food, clothing, shelter,

‘ " h care, education and sanitation.

tto .__ﬁc:pe.i ) - the consumer should be protected against the marketing of goods
Ithe provision of services that are dangerous to health and life.

Right to NSO D - the consumer should be protected against dishonest or misleading
Brtising or labeling and has the right to be given the facts needed to make an informed choice.

Choase - the consumer has the right to select from among various products
Al e prices with an assurance of satisfactory quality.

to RLC=nIOC 0N -the right to express consumer interestsin the making and execution
vernment policies.

' 1— fe d [ZSS  -theright to be compensated for misrepresentation, shoddy goods

tisfacte services . .
0 1 “ocot o- the right to acquire knowledge and skills necessary to be an

. - - .u|. -
customer, while being aware of basic consumer rights and responsibilities. :
ol IS noliveandworkinaPlacewhldnsnemerﬁ\reatenmgnor

s and which permits a life of dignity and well-being.

I ——
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Id but
- "1 -3 traveling the worl

 f you've always dmmedo:fyour education, then why :
_ I-_ B ol i m not g'n upecord numbers of peop'E are .

" not combine mbf::,?gnalnlng once-in-a-lifetime travel
a
now

s and improving their job
" farr:l:er;g z:;ccean choose to spend a wegl:

" thr:\zr or even a year. You can go to .Chlr?a.
Sl O sumcan 'keep things simple by studylpg in an
sl yo:in country like Canada or Australia. Quite
lslregr'allsl'y‘-:l‘::e isg iholqworld of options to choose from.

. udying abroad were few and far betwee,, To
Just a couple- = de.c.a dfs :g:;;zz.Zzt;g::;lfc;:)stthat),it'sgdifﬁcu|t to kno_w wh'ere to.sta rt.On the Upsq
marketplace is F’)OSItIVe ):nuch the’master of your own destiny. So,‘ if you're serious about g, yine
this means you're ,,eg just traveling for fun), it's time to get planning. Where would yo, ke g 9097
abroad (as opezsegun{ry course or university that appeals to you? How does your "Study AL
Is there ai Sh':)e,:c,lurc|ong-terr:n goals? Could you be happy in a foreign cpuntry, far from yoy, fri
ft:i.nui::: Lofne comforts? More importantly, if you’rz glready studying, will your home yn;
college credit you for the things that you learn abroad?

dd

F Studying abroad can also be expensive. Apart from the cost of the actual education yg,

rE(eiVQl
tSEEing
tonly
Uge pary
Trave|
Ndividy,
NG and other types
sarily for everyone

there are additional expenses to think about — from flights and accommodation
<= and insurance. “Eighty percent of American high school teens say they want
to 3 percent of them actually do it” says Samantha Martin, “and we know fina

of the problem” Last year Samantha and her colleague Jennifer Thomas laun
specialist website, to help more students “get on the

fundraising projects on the Internet for study,
of educational travel. This type of initiative, k
and there are other avenues you can explore if
These are tricky issues to getto grips with, but
Parents can all give advice and help you find a3 “
goals, your finances and, just as importantly,

T

to food, sigh
10 travel, b,
nces are a h
ched Project
plane or bus” Students can launch j
internships, volunteer work, teachi
nown as crowdfunding, isn't neces

youwant to reduce the overal|| cost

e

PR
e e

your personal interests.

http://www.roughgmdes com/art:cle/studqu»abroad,‘ (abridged and adapted) |

@ Choose the correct option.
- In the past:

A. studying abroad implied travelling to distant Places around the world.
B. only few People took the chance to study abroad,

C. studying abroaq Was 100 expensiye.

"mm““"‘“%mmdvabmadwereverylimited

Ee—
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